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Today, the idea of the unity of science seems to be at odds with reality, even though 
science was born out of the spirit of unity. Despite this impression, we consider that unity is 
not just an epistemic inertia, but an internal necessity of science. In this article we support the 
idea of unity as internal necessity of science after briefly analyzing the current situation, by 
reviewing the way in which the transfer of the unit to discontinuity reminds us of Francis 
Bacon, or of the French encyclopedists – those who achieved a broad division of science. 
Finally, we will present the three major theoretical directions regarding unity (encyclopedias, 
reductionism and transdisciplinarity) and how they have adapted to the needs of science. 

Keywords: unity of science, science complexity, division of science, encyclopedia, 
reductionism, transdisciplinarity 

1. INTRODUCTION: AN OVERVIEW OF SCIENCE COMPLEXITY 

At least two centuries have passed since the idea of covering the whole field of 
knowledge by a single individual became nonsense. Homo-universalis died, paving the 
way to the “specialist”, an exceptional alternative of homo-faber. Within a limited, but 
well-determined theoretical scope, the latter tries at solving specific problems of 
practical nature. The aim of this paradigm limits it to science, field, specialty/ sub-
domain, research topic. At the same time, due to its insignificant evolution, the density 
of knowledge does not allow giving up the problem, deepening a sub-field by requiring 
constant long-term effort and maximum intensity. 

The main reason of this hyper-specializing process is the exponential amount of 
information and its epistemic complexity. A century ago, this sub-field/ topic could be 
researched by a single person, nowadays it needs large teams, databases and high-
performance technique. Also, there are no single field specialists within the team, on 
the contrary, they come from various fields, sometimes seemingly unrelated to each 
other, each member acknowledging the methodological processes they apply. It is not 
imperative to know in detail the procedures to be followed by other colleagues. 
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Abstract: In the case of the Romanian urban consumer, ecological agroalimentary products do
not merely operate on the discursive line mapped by the rules of certification. The ecology of the
agroalimentary products is reinterpreted and, thus, an interesting phenomenon occurs. The products
perceived as natural, local, or peasant are seen as ecological enough to influence the purchase decision.
Hence, according to the Romanian urban consumer, the ecological product stands for a symbolic
projection provided by their own experience and trust level as a consumer. In the present paper,
we aimed to go beyond the theory claiming that such behavior is determined by confusion in the
social action of purchase and, following this line of interpretation, we also intended to identify the
symbolic systems and hermeneutical criteria by which the Romanian urban consumer makes a social
projection of ecological agroalimentary products through certain ethnocentralizing mechanisms.
Our research paper was based on a qualitative and quantitative anthropological analysis that had,
as a starting point, a questionnaire applied online (with a total of 1792 respondents, out of which 1342
were urban respondents).

Keywords: urban person; ecological alimentary products; health; consumers; symbolic systems;
Romania; natural product; traditional product; countryside product; local product

1. Introduction

One of the best-known critics of the consumption society [1–4] has brought reproaches on
consumerism based on the fact that it lays the foundations for a hedonist society. The first half of the
20th century marked the emergence of mass consumption, where meeting the basic needs started
turning into a socioeconomic system of also satisfying pleasure and prestige.

The need for nourishment has been gradually replaced by the gourmet pleasure, while the need for
clothing has turned into the desire to be trendy or fashionable. Moving, dwelling, and socializing have
all acquired extra objectives: pleasure and prestige publicity including the pleasure of eating, the delight
of dressing up, the comfort of one’s dwelling, and the enjoyment of travelling and communicating.
Therefore, the comfort, delight, and extra notoriety become criteria, according to which the added
value of the goods and services we purchase is being decided. We no longer possess a body whose
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Abstract: Should you attend to the relevant published literature on perceptions belonging consumers
of ecological products, it can be easily noticed that, as a rule, the interpretation insists heavily on
the analysis of an error: the consumer’s confusion about the ecological product. The official concept
of an ecological product does not overlap with the idea of an ecological product at the mental level
of the consumer. Most studies, if not all of them, tax this confusion and analyze it as a deviant
phenomenon. The starting point for this study was based on this very confusion: If there is so much
confusion, it most likely means we are dealing with a symbolic projection at a social level. We found
intriguing the idea of trying to understand what exactly are the mechanisms behind the ideological
forming of this symbolic projection and their impact upon the decision of purchasing ecological
agroalimentary products. The study was based on a nationwide questionnaire conducted in Romania
in 2016. The collected data were employed in an anthropological analysis of phenomenological
approach to further understand the concept of ecological agroalimentary products as it appears in the
mentality of the contemporary Romanian consumer.

Keywords: ecological agroalimentary products; consumer; purchase decision; agroalimentary market;
supermarket; Romania

1. Introduction

One of the most menacing threats regarding health and quality of life, at least nowadays, comes
from the alimentary zone.

Whether it is a paradox or not, the mentality of a contemporary person harbors the idea that
they are sitting with the enemy at the table on a daily basis. The conventional agriculture and food
industries provide plenty of reasons to unsettle oneself regarding their health or their family’s as well.
Or this is, in part, the message received and frequently passed on within their own community.

Food, regarded as a resource, is symbolized as a risk factor at the moment. A contemporary person
from Europe is not under any increasing pressure to urgently procure food. Currently, from a social
and economic point of view, a person’s concern is a different one: one needs to choose what he/she
eats, for the socioeconomic environment provides an abundance of food which can easily mislead one
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Introduction 

Over time, despite the apparent simplicity, the degree of complexity of 
the answer to the question of what it means to be a European is grow-
ing with the evolution of the systemic structure called the European 
Union. Initially, for about 15 years, it was thought that the answer was 
simple, and overlapping a concept over a historical-geographic reality 
is enough to turn it into reality. In the present situation, the most impor-
tant is how each person assimilates the European citizen’s status. The 
process of conceptual assimilation must be achieved in a large number 
of people, large enough to enable them to form an active, stable major-
ity, politically and civically involved (at least by systematic participa-
tion in the vote). In the absence of this majority, the resorption of the 
new status and the rejection processes manifested through Euroscep-
ticism, nationalism, xenophobia or other radical forms of political or 
social intolerance can easily emerge. 

The recent political reality showed that the assimilation of the Euro-
pean citizen’s status is not simple. For citizens, the classical local-na-
tional-class triad has become complex enough with the expansion of 
the phenomenon of globalization. Due to the specific effect of general-
ization and abstraction, few people are aware of their membership of 
the “global village” and what the status of Planet Earth citizenship 
would represent. In contrast, due to proximity it is much easier to 
accept the apparent security offered by the national system of each 
country, and by continuity, in case of the region or locality, the sense of 
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 Moral Vision, Outrage and the Contextual 
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Abstract 

 

This article elaborates on Jean Baudrillard‟s ideas about the moral effects of the 

rise of the consumerist society, and also on Patrick Stokes‟ conceptual distinctions 

between different reactions individuals can display when faced with moral 

decisions. I start from Baudrillard‟s viewpoint that in the consumerist society, 

characteristic for the occidental post-modern world, the need (necessity) itself has 

been replaced by the desire to consume per se. The Western individual perceives 

abundance as a natural right, and this is transforming both the meaning of work 

and the value of its products. In essence, Baudrillard describes a form of 

alienation, with effects that transcend the commercial realm of commodity 

consumption, and which is better understood within the moral domain. Patrick 

Stokes exploits the Kierkagaardian concept of interesse while expressing his view 

of moral vision. He is designing a thought experiment that reveals a fundamental 

distinction between radically different moral reactions of hypothetical 

individuals, even when they are sharing the same cultural, educational, political 

or religious background. Starting from these two positions, I analyze a few 

situations and events from the world of contemporary tennis, revealing how 

universal values get to be ignored, or contextualized under the influence of social 

prejudice and schemas. My conclusion is that, nowadays, we are witnessing a 

reshaping of the way people regard and act on their values, especially in the 

realm of social media. Thus, situations that should be approached by the appeal 

to values such as truth, justice, and humanity, in fact get to be interpreted in a 

biased way, due to the existence of some pre-existing patterns of understanding. 

 

Keywords: alienation, consumerist society, moral vision, moral outrage, 

responsibility, social media, values 

 

 

1. The Consumer Society, Morality and Values 

In his 1970 volume, The Consumer Society Myths and 

Structures, Jean Baudrillard describes what he envisions as a 
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